





































































































































































































































































































































































































































































































































































































　ネットで形成されるコミュニティは、互いの顔のみえる face to face のコ
ミュニケーションではなくて、顔の見えないヴァーチャルなコミュニケーショ





































The Social Meaning of an Online Community
Kennosuke TANAKA
Informational communicative technologies and social networking service 
based on the Internet have enabled the emergence of new sorts of 
communities and communicative practices of everyday life. This article 
addresses the phenomenon of Internet-based group, generally referred to as 
online community. Analyzed through the lens of contemporary approach by 
an intensive ﬁ eldwork, online community study would contribute to debates 
in the literature which seeks to the epistemological positionality of 
researcher diﬀ erent from the qualitative method about the face-to-face 
groupings traditionally thought of as communities.
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